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11 out of the 40 vendors 
have a clear focus on 
data in the context of 
PIM/MDM, providing 

customers a 
complemen-
tary offering 
through in-
tegration or 
microservices from cloud 
platforms in addition to 
their PIM/MDM software.
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With only 35 per cent of 
the total achievable 
points, responding to 

new tech concepts is a 
main differentiator in 

the PIM market. 
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T
he Group of Analysts (TGOA) estimates that the glo-
bal Product Information Management market will 
reach USD 63.8 billion by 2030, growing at a CAGR of 
21.09 per cent. This number includes PIM software pro-

ducts as well as services and reflects the growing importance of 
accurate product data for businesses across all industries and 
countries. In this research report, we analyse the drivers and 
limiting factors to this growth and take a closer look at the key 
areas of PIM that have a big impact on companies’ vendor selec-
tion processes.

Given the increasingly important role of PIM, it comes as no 
surprise that new players are constantly flocking into the mar-
ket since its beginning. While the first software vendors that 
still are relevant in the PIM market today have their origins 
back in the early 70s, the first bigger wave of new players was in 
the mid-90s. Thanks to the increasingly complex requirements 
of businesses and the overall developments towards more fle-
xible and composable architectures, smaller and more speci-
alised players are finding their niche – particularly in today’s 
environment that is clearly focused on digital commerce and 
therefore requires an optimal product data base.
Heavy investments that are taking place in the market are ano-
ther strong sign for a continuously growing market. The main 
drivers the analysts at TGOA identify are:
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Graphic: PIM Market Size Forecast 2022-2030. Forecast from TGOA is highlighted and set into context to the estimates from 
other analyst firms worldwide (grey).

GROWTH OF E-COMMERCE: The need for expan-
ding existing business models to the digital wor-
ld, thereby unlocking new commerce potentials is 
shaping every industry. However, more and more 
companies are becoming aware that an accura-
te, flexible, and powerful data management basis 
is the prerequisite for digital commerce success.

DATA & ANALYTICS: Data is becoming an increa-
singly important factor for decision-making as it 
helps business leaders understand their customers, 
products, and the market. This allows them to draw 
valuable insights and ultimately make more infor-
med and better decisions.

OPERATIONAL EFFICIENCY: PIM is an essential part 
of the Information Supply Chain and as such, to-
day’s solutions offer valuable features to accelerate 
businesses’ productivity. Workflow functions, AI, or 
Machine Learning support companies in reducing 
operational costs and responding faster to market 
dynamics and customer expectations.

SUSTAINABILITY: Fuelled by the rising awareness 
for environmental issues, organisations are expec-
ted to provide full transparency when it comes to 
their product data, including production processes 
and labour conditions along the entire supply chain. 
Information such as the CO2 footprint, water usage, 
biodiversity, waste management, and labour diver-
sity is becoming increasingly important and PIM so-
lutions are ideal tools to acquire, create, and share 
this data. 

REDUCED IMPLEMENTATION BARRIERS: Thanks to 
SaaS technology, barriers for many cost-sensitive 
small and mid-sized companies in terms of imple-
mentation and license costs are being reduced. Not 
only do many vendors offer attractive pricing mo-
dels, but the implementation of these solutions is 
less costly and time consuming than with on-premi-
ses installations. 
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